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Choclair is straight Pimpin (my forklift)

If there iz one thing we've
learned from movwies like Boye
n the Hood and the music
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videos of Snoop and Diddy, it's
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that nothing gives you more
hip hop ered than cool
industrial mowving machinery.
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IMasterLift first caught cur attention last vear when it introduced B SR L

PimpMyLift.ca to give Canadians a chance to customize (ie.

“pimp™) their forklifts with lots of Bling. Options for a standard Leout
ouT 1

maodel, which starts at $25,000, include exhaust trumpets, flame

decals, stitched seating and custom rims. R B PR

An amusing little stunt, we thought-dripping with irony but
nothing to take sericus. But now MasterLift is back with another
unique brand-building effort and we can’t decide whether to smile
again or scratch our heads.

PimplyLift is the presenting sponsor of “The Choclair
Experience”-a 28-city tour by Canadian hip hop artist Choclair.
Concerts will see forklifts on stage with DJ and turntables in tow.

"Hawing grown up around blue-collar workers and forklifts, there's
this 'cool factor surrounding the brand and it speaks to the
audienca I'm reaching out to," Choclair said. "Music is about
individuality and self-expression, just like PimpMyLift. I'm thrilled
to ba involved in something that captures the spirit of individual
character, creativity and freedom."

But that’s not all. MasterLift president Gary Wilson sees other
ways to extend the Choclair fforklift brand symbiosis. "One
branding cpportunity we are looking forward to is the combined
Fimp My Lift.ca and Choclair Experience clothing line."

~Davwid Brown
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